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[eplexoueva

1. «Kaldg 17A8azer ko Tapovsioon véwv Melov: k. Takng Ttamag, (0.10%)
2. Atoloyiopog g dpaong e « Evwongy | k. Takng Xtdmag (0.10%)
3. Awadikaoieg ekmpoownnong Mehwv tng «Evwonc» o HuepiSeg kat Tuvédpla.: K. Takng Ztamnag (0.05)

4. Autovopunon B€puavong SLOUEPLOPATWY A0 TNV KOWVOXPNOTN KEVIPLKA Kal oUVOECT TouG e AAAEG eVAANAKTIKEG HopdEG (M. DUOLKO a£pLo, aVTALEG

Beppotnrtag): k. BaciAng ®oupAag (0.10°)
5. Mntpwo uAkwv- Motomoinon: k.k. Fewpylog Avplavog/HAlag Aédag (0.107)
6. Huepida oto «AHMOKPITO» ywa «Energy Labeling kat Eco Design»: k. wtnpng Katowuiyag (0.15)

7. Mpotaon EmayyeApatikr Katdption Epyalopévwy Kat epyodotwy emixelpnuatiwv Melwv «EN.E.EMI.O.E.» and to KEK-IBEME tou ZEB.: K. TAKNG ITAMOG
(0.05")

8. Zntrpata mopeilag Tou KAASou Kal TnG ayopdc: K.K.BaotAng Towouidng/Takng Itamag (0.10°)

9. AM\a Bpata npwtoBouliag Mehwv: (0.05’ katd B£pa)

10. ZuZAtnon-AwaBouAevon / Anén: 20.00°
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[MpookAnon-Avoiktn 2uvedevon MeAwv 2014

* YKOTIOC
— n cUVTOMUN TTAPOUCLAON TWV MEXPL CNUEPQ
EVEPYELWV TNC Evwonc
— H ouvormtikn mopeia TG ayopac Kol TwV TACEWV
— H avadelén Bepatwyv ano ta PEAn
— H ouilntnon/ dtafouAguon



2UVTOMO ATTOAOYLOTIKO ZNMElwpa APAZHZ
«Evwonc¢» - (Anodpaoeic A.2.)

Artodaon yla Tn CURUETOXN oTnV Katdption MeA€tng EAdxLloTtwy
Arntattoewv Evepyelaknc Antodoonc Ktpiwv. KatafoAr 3.000€, ta omoia
Ba kaAudpBoUV amod tnv €ktaktn elopopd Twv MeAwv tnc «Evwoncy. (A.L.
14.05.2014)

Artodaon yia kown counpaén pe EMA yla mpotaon Kataptiong LNTpwou
NePBntwv Quolkou Aepiou.

Y& eKkpepOTNTA N aodaon mou adopad oTLg « TEYVIKEC [TpodLaypapec
OWANVWOEWV OTIC EYKATAOTAOELC KEVTPLKNC TEPUAVONC KAL (QUOLKOU
agpiou»

JUVTOEN EVNUEPWTLKOU TtivaKa yla Tov « Kadoplouoc kKavovwy, 0pwv Kal
nipoUntodecewy yla tnv evaAdaktikn dtaxeipton twv amoBANTwy eLé6wv
nAektTpLkoU kot nAektpovikouU eéomtAtouou (A.H.H.E.)» - «KANAKYKAQZH
A.E.»



2UVTOMO ATTOAOYLOTIKO Znpeiwpa APAZHE «Evwonc»

Juppetoxn tng «Evwonc» otn dnuoota dtaouvAsuon yio tnv
«AvTikataotaon cuotnuatwy epuavonc MNetpedaiov ue
OUOTNUATA PUOLKOU aiepiou oti¢ moAukartotkioc» (30.9.2014)

MpookAnon mpog to I.I. Blopnxaviag kabwc Kal mpog tov YIoupyo
AvAamtuénc yla tn cuppeToXn Toug otnv Huepida tng 8n¢
AekepBpiov 2014 yia tnv Evepyelakn Zripavon Kat tov OLKOAOYLKO
2XeOL0OUO cuoTnpatwy Beppotntac.(23.10.2014)

YUHMETOXN 0TN SLapopdwaon VOUoBETIKWY puBuloewy yla tnv
aveéaptntomnoinon SLaUEPLOUATWY TIOAUKATOLKIOG KoL ETILAOYH VEQLC
avtovoung Bepuavonc. H Evwon €xel mapevpebei o cuvavinon
(14.10.2014) pe tov I'Ipoe&po ¢ N.OM.IAA, k. 2. I'Iapa&a POC
avalntnon kowng npotaonc. MNpoefn oe ouvraﬁn nporaonq oTn
dnuoota dtafouvAevon yla TV tpononomon TOU VOUOoU, ™y omola
Kot uTteBaAe otig 29.10.2014 kat tnv omola culTNOE EKTEVWE OTN
ouvavtnon He Toug appodlouc urtaAAnAouc tou YMNEKA otig
31.10.2014.



2UVTOMO ATTOAOYLOTIKO Znpeiwpa APAZHE «Evwonc»

e EmikewraL n ovvtaén emtotoAng npog to YMEKA yua tnv
avayvwplon aviAtwy Bepuotntag ya nopaywyn {eotou
vepoU Xpnong, wote va evtaxBbouv oto «Eéotkovouw
KaT'OlKOV».

* JUUMETOXN O€ MPOYPAUUOTIOMEVN cuvavtnon (11.11.2014) e
1o I'.['. Eumoptlou K. 2. Kopvnvo oto Ynoupyeio Avarmtuéng, padl
LLE EKTIPOOWTIOUC AAAWY Evwoewv pe Bepa: «Alevepyela
Alaouvoplakwyv EAEyxwv» yLa UAKA TToU XpnoLpomotlouvtol
OTLC OLKOOOUEG KOl E(TE ELOEPYOVTOAL TIAPAVOUA OTN XWPO EiTE
dev mMAnpouV TIC anatovpuevec tpodlaypadec. AEATIO TYNOY
Noapeunoplo.docx



ΔΕΛΤΙΟ ΤΥΠΟΥ Παρεμπόριο.docx
ΔΕΛΤΙΟ ΤΥΠΟΥ Παρεμπόριο.docx
ΔΕΛΤΙΟ ΤΥΠΟΥ Παρεμπόριο.docx

Aladlkaoiec eknpoowrnnong MeAwv tng
«Evwonc» og Huepldecg kat Zuvedpla

AnPn mpookAnonc amo dopea, tpwtn asloAdynon

To AX eivat appodio va anodacioel yla Tnv cUpHETOXN, T0 UdOoC, TO €160C
NG mopoucioong Kat Tov ELonyntn, avaAoya e TG TPEXOUOEC CUYKUPLEG,
TLC TTAYLEC BE0ELC KOl TOUG OKOTtoUC TNC Evwonc.

H ouppetoxn Oa npemnet va e€aodaAilel tnv mpoBoAn twv BEcewv TG
‘Evwong Kol TV GUAAOYLKOTNTO TWV CUMPEPOVTWV TWV LEAWV

Elonyntnc Oa mpemnel va eival mpoowro KAtdAAnAo, pe oAU KaAR yvwon
TWV TIPOC tapouciach Bepdtwy Kot Twv B€oswv tn¢ Evwonc. Ot
TIAPOUCLACELC ELVOL TTPOTOV OUAS WV EPYACLOC LLE EKTIPOCWTTNON OO 00O
TO SuvaTOV MEPLOCOTEPA HEAN.

MpEmel va yivetal oodnc Staxwplopoc TEXVIKWVY Kat EUmopLKOOLIKOVOULKWY
Bepatwyv. TexViKEC AUOELC uTtApYOoUV MOAAEC evw ol B€oelc TnG Evwonc ota
ELITOPOOLKOVOULKA ELVaLL TIAYLEC KOl EVLALEC.



Avutovounon Beppovonc SLaUEPLOUATWY

* [Mpotaoelc tpoc to Yroupyeio B.DoupAac



2014 11 20- ΠΑΡΟΥΣΙΑΣΗ αυτονομισης Β.Φουρλας.ppt

Mntpwo UAlkwv- Miotomoinon

* Mapovoioon HAlac Aedac



ΕΝΕΕΠΙΘΕ_παρουσίαση Ηλίας Λέφας.pptx

Huepidba oto « AHMOKPITO» ywa «Energy
Labeling kat Eco Design»

* Huepida pe 1o avwtepw BepalZ ENEENMIOE
1114 3 Katowuwyoc.pptx 2. Katowuiyxoc



ΓΣ ΕΝΕΕΠΙΘΕ 1114 Σ Κατσιμιχας.pptx
ΓΣ ΕΝΕΕΠΙΘΕ 1114 Σ Κατσιμιχας.pptx

. MMpotoon EmayyeApoatikn Kataption Epyolopevwy Ko
epyodOTWV

e [potaon Emdotolpuevou EKmoldeUTIKOU
Npoypapupuotoc logo.ppt

Avouytr Zuvéheuon ENEENIOE 2014
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Προταση Επιδοτούμενου Εκπαιδευτικού Προγράμματος logo.ppt
Προταση Επιδοτούμενου Εκπαιδευτικού Προγράμματος logo.ppt

ZnTApato mopeLlac Tou KAAdoU Kol TNG
ayopag

* Mopela 2014 otowxela B.Toxouidn :
oo, e oz o4

NeB.Mavtep 4000
NeB.XaAuBo --- --- 8000
Movadeg Emituyeg 20000 22000 17000
Jwpata 90000 (-30%)
HALakd 65000 50000

MeAet -60%
ATouKeC MetpeAaiov 7500

Ayopa lsvika -20%

Muktd Képbn -2 HoVAOEC

Avouytn Zuvélevon ENEEMIOE 2014
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Taoelc otnv Eupwrnn

* HAektpoviko Eumnoplo

* DIY (Kavto povoc cou H ayopaoe to povocg cou)

* Eukalplec N ATELAEC



H Eupwraikn ayopad ELdwv YyLewvnc Ko
Ogpuovonc

The S-HVAC MARKET IN EUROPE

OVERVIEW

m Market volume at manufacturers‘ sale prices {r
without VAT EU 27 in 2012 '

= Sanitary: 23.4 billion Euro
CAGR*** 2005-2012: 0.1%

= Heating/AC*": 34.0 billion Euro
CAGR*** 2005-2Q12: 0.4%

af: 57.4 billion Euro
205-2012: 0.3%

* ZSankary nstalaton demand, bathroom fitings, sankary elements
** Heating Inciuding hot water and air condioning equipment
*** CAGR = Compound Anmnual Growth Rate

Avouytn Zuvélevon ENEEMIOE 2014
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H Evpwnaikn Ayopa DIY

THE DIY MARKET IN EUROPE

22/1/2015

DIY STORE LOCATIONS IN EUROPE

s APPROX. 13,600
DIY STORES IN EUROPE

s SALES AREA
46.8 million m?

= GROSS INCOME
€ 83.6 billion

Avouytn Zuvélevon ENEEMIOE 2014

MN.r.Zramag
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H ayopa DIY auvéavetat X3 armo tnv OUVOALKN
ayopa

THE DIY MARKET IN EUROPE

ABOUT THE POSITION OF DIY STORES ON THE S-HVAC MARKET

m Turnover of DIY stores on the S-HVAC market
incl. VAT EU 27 in 2012

= Sanitary: approx. 7.2 bn Euro
Percentage of sales: 9.3%
Market share: 15.1%
CAGR 2005-2012: 0,3%

= Heating/AC: approx. 2.2 bn Euro
Percentage of sales: 2.9%
Market share: 3.3%
CAGR 2005-2Q12: 1.5%

DIY MARKETWITH |
GROWTH ABOVE THE K

MARKET AVERAGE
“‘f‘-

Avouytn Zuvélevon ENEEMIOE 2014
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Napadooiakn Atavoun ko DIY

Napadooiakn Atavoun

ATIAN apouciaon LEYAANG YKAMOC
Eudavion mpoloviwy ota padla,
oeAdp-oepPLg

Kivntpo n xaunAn tun

ArteuBUveTOL 0TOV TEALKO KUPLWC yLa
QVTIKOTOOTACELS

Xwpic Wdlaitepn vmootApLEn Ko
TPOOBETEC UTINPEDLEC

DIY

*  JUVOLOONUOTIKA, EUTIVEUCHEVA KOl

avaAoya pe Tnv ebappoyn
napouvcioon AYZEQN

* Eyyunuévecg otaBepEC TIUES TNG

OUVOALKAC AUoNG

*  Evowpdtwon yvwotwv HopKwV
*  Yrmootnplén HE EEQTOMLKEVLEVO

oxebLoopo

*  Evowpdatwon €EATOULKEUUEVWV

UTTNPECLWV

* Au&nuévn enkolvwvia



E€EALEN TNC Eupwraikng Ayopadc

The S-HVAC MARKET IN EUROPE

GROWTH RATES OF THE COUNTRIES IN THE S-HVAC MARKET AS A WHOLE

E)

CAGR 2005-2012 CAGR 2005-2012
Slovakia 6.5% ¥
Poland 6,4%
Luxembourg 5.3%
Austria 4.2%
France 3,0%

Malta -4,1%
Greeca -4 4%
Cyprus -5.5%
reland -6,6%
Spain -9.5%

Avouytn Zuvélevon ENEEMIOE 2014

22/1/2015 MN.r.2tamnag



H-eumoplo otnv Evupwmn

E-COMMERCE IN THE S-HVAC SECTOR IFH KOLN :
RETAI

CONSULTANTS

E-COMMERCE IN EUROPE - FIGURES - DATA - FACTS

820 million

people live in Europe.

529 million

people use the internet.,

250 million
people are e-shoppers.

Contrn1 763 b0+ 20.5%

Sonth 32.4bn 4+ 29.3%

Fast 13 6 o + 13.0%

Total B2C e-sales 2012 of goods and services gmmﬁ;:;m“ o

Emrope EU2s e K &
3ﬁbnue% 277 bn+8x% A\ Y

a5
€16.0trn 7 o Genan o000

GDP 2012 I 18 France
3.5% Contridution Internet Ecenony te GOP il I = Spain :;'ggg

i 2?”*:“* o g

A Top 5 emarging countries in % growth
i Frag,.
615 "f’rog.;“’ / BN Turkey  75%

estimated share
of online retail
in

lion social media users

o L= Creece  61% |
e
enline besin esses m.;“"‘*‘k. == Ulraine  41% ’ »* Ewrcpean B2C Exsrwmesce rogert 21 ©
7 5 “op = Hungary 35% n ::?m_‘g“ N ORI O 6
~ omani 2 P
‘a 3.5 billion B U Romania  33% S N e
number of parcels annually (¢} eiroe

and deta i covgha s with UK.
B compon o5 00 with Sakesugply a0d Iylets

Vortrag F.E.S.T. 2014 In MUnchen | LOST DAS INTERNET DEN BAUMARKT AB - KUNFTIGE STRUKTUREN IN EUROPA | SEPTEMSER 2014 “

22/1/2015 Avouytn Zuvélevon ENEEMNIOE 2014
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Taoelg otnv Evpwnn

: 552;;‘;"“ S out h ern E uro p @ 2013 Key B2C E-commerce Data of Goods and Services at a Glance

212 million

people live in Southern Europe

125 million € 40.8 bn

people use the Internet E-commerce Turnover

L'IB mlllion Goods & Services

people are e-shoppers

Europe € 364.3 bn +17.5% 5.?-55:
EU 28 £ 317.9 bn +14.7% EETES

Southern Europe € 40.8 bn +18.9%

Toral B2C Ecommeree 2013 of goocs & Send Ranking Southern Europe

in turnover . )
* Based on countries: Spain, ialy & Portugal

1 _=Spain €14.4bn - .
E-commerce GDP 2 o ltaly €112bn Estimated share of
1.11% 3 Turkey € 89bn in
4 ==—Greece € 3.2bn R
| I Total GDP € 3,671 bn s [l portugal € 2.6bn total retail of goods
6 —! Croatia € 0.2bn . .
National E-commerce Associations: 7 =~ Cyprus £ 01bn EStlma.tEId ?2;6 of active Internet users are
E, : on social media
n’el'comm Italy — . 8 .Malta £ 0.02bn
6‘52 o‘;ﬁ ) | In cooperation with: Powered by: © Ecommerce Eurcge bune 204 *Tcrmnuc;
WAL SO TE-Surope. ey W fUacer
@) i’;!l_l_gilial Spain = % aglobulco lect* :lfnrmluhcc: o g
, prrpmants, knowisdge. grmath, 'DO'B"I'IE o warl for : research ecommerce-surope. eu
- ey tg ri | CJSALESUPPLY  nyascr @ecommenc o
GRECA"” Greece 1= Aeceyy [Erichrolevance O e
- - Inttps feww. scommence-surope.eu)
fucts-tigures/tres-downicads
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I I )\ ' E '
* ECOMMERCE
d EUROPE
LI G reece 2013 Key Data at a Glance
. - 11.1 million
- E people live in Greece € 3 2 bn
| 7‘0 ml"lﬂn E-commerce Turnover
EEEEE—— people use the Internet Goods & Services
Athens == 2.4 million
. 1 ( e " - people are e-shoppers
- [ 345 |
Europe € 364.3 bn +17.5% average spending ‘“ff_'_t_“_ 1’ —— * 50%
EU 28 €317.9 bn +14.7% per e-shopPer 28 Py Services
Southern Europe € 40.8 bn +18.9% E.
_ Ranking Southern Europe %
Total B2C E-commerce 2013 of Goods & Services in turnover
1 = Spain €144bn
/ E-commerce GDP 2 o Italy £11.2 bn
o 3 [Z Turkey € 8.9bn
1'76’6 4 === Greece € 3.2bn
Bl 1} Total cDP €182.0bn s [l porugal € 26bn
6 e Croatia £ 0.2bn
[ ] 7= Cyprus €
/ / g~ ] malta 3
Greek Trustmark: M [
No trustmark available & Ceeg, I T
3,62
Greek national (9
E-commerce association "
GRECA m -
22/1/2015

Estimated share of
in
total retail of goods
0.1 bn n 35% of the population uses Facebook
0.02 bn
(2
GRECA

& Ecommerce Europe June 2014

W ECOITETIE T CE LT O e
info: infoi@ecommerce-europe. eu

*
for reports: research @l ecommerce-surooe ey
Twitter: @Ecommerce_su
Free download at:
Avouytn Zuvélevon ENEEMIOE 2014
MN.r.Zramag

X ECOMMERCE
% EURCPE
*
hitps:/fwwa. ecommerce-surope.eu)
factz-figures/free-downloads

*
* 4k



HAektpoviko Epmoplo

E-Commerce-Turnover (in billion Euro) lFH omil

=#— E-Commerce share of total sales (in %)

15,9 16,0 o
(_/"d—f E-Commerce
BZ2B+B2C

912 bn Euro

14,8

E-Commerce sales Change to previous year
{(in billion Euro) in %

Taz
537 594
413 H !
2007 2008 2009 2010

Tumover excluding VAT, Extrapolation (H)

852 B2B

Online-Shops
52 bn Euro

{incl. services)

B2B
Online-Shops
with goods
35 bn. Euro

IFH Kdéln: B2B-E-Commerce-Markt in Deutschland 2013, Kdin, 2013.

Avouytr Zuvéheuon ENEENIOE 2014
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AVOLLEVETOL ONUOVTLKN Avod0C

Online turnover and their development from “:H .

a trader's perspective

Traders expect a significant increase of share of online turnover, especially in
B2B-Commerce.

confidential!

Do you order a part of your operational
procurement online (in%)?

More than 50% online Ng online /
revenue ™. revenue /

/
21-50% online 6.9 ‘
revenue/ '

11-20% online
revenue

6-10% online
revenue

I
/

Up to 5% online  \
revenue A

n=144

§ o e e e - — o —
g How much of the operational procurement '\! |

generates your company online (in%)?

don't
16.7 know/can't
33.3 assess
9.0 decrease
stagnate

| slight increase

]
|
|
|
|
|
1
|
|
|
|
|
|
|
|
m sfrong increase :
|
|
|

in E?C-Commerce in B2B-Geschaft

Study for the Zentralverband Hartwarenhandel e V. (ZHH)

Avouytn Zuvélevon ENEEMIOE 2014
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H epnoplo otnv EAAaOa

*

* ECOMMERCE
% EUROPE

* *
* g K

B2C e-commerce sales

In 2013, Greek consumers bought for
€271.8mn in Information Technology,
making this the most popular product
group in terms of B2C e-commerce sales. It
was followed by Home & Garden,
Consumer Electronics and
Food/Nearfood/Health, which achieved a
B2C e-commerce turnover of €226.5mn,
£219.9mn and €214.7mn, respectively.

With total B2C e-commerce sales of goods
ggching €1.6bn in Greece last year,
n Technology represented nearly

N. Garden reached a market share of
14.2%, while Consumer Electronics (13.7%)
and Food/ Nearfood/Health (13.4%)
achieved the third- and fourth-largest share
of the market.

© Ecommerce Europe

WWW_eCommerce-europe.eu

Market Share of Product Categories

Country Report Greece
MARKET SHARE OF PRODUCT CATEGORIES GREECE
Market share of the maost popular product categories in Greece in 2013

1.5% . 15%

2.7%
= Books = Electronics: Consumer Electronics

= Electronics: Information Technology (IT)
= Fashion: Clothing = Fashion: Shoes and Personal Lifestyle
= Food/Nearfood/Health = Home & Garden

Media / Entertainment = Others

Sport = Toys

= Electronics: Household Electronics

Page 41
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